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Objective:

We tested the |A,
selector tools,
content templates,
and content needs

to uncover user insights that will inform our way forward.
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1. Recap of Methodology
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RECAP OF METHODOLOGY - RESPONDENTS

Wellness Planning for Established Caregiver Chronic Suddeniv il
Enthusiast Family Family areg Patient u y

20-40y/o 20-40y/o 31-40 y/o 50+y/o
[ 5 people * 7 segments = 35 respondents ]
Users & non-users of health websites
Mix of tech-savviness
Mix of mobile & laptop users
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RECAP OF METHODOLOGY - ACTIVITIES

4 sessions

IA Tree Testing

Individual Task + Group Discussion

v Home
v HealthHub Highlights
Emerging Health Concerns
Expert Voices
v Health Conditions
> Minor Ailments
> Infectious Diseases
> Long-term llinesses
v Medications & Devices
Browse A-Z
v How to Handle Medications
Administration
Disposal
Storage
v Alternative Medicine & Remedies
Acupuncture
Ayurveda
Chiropractic
TCM
> Well-being
v Resources
Costs & Financing
Health Safety Advisory
Medical Programmes & Services
Patient & Doctor Stories
Tools & Resources
Statistics on Healthcare
Support & Caregiving Groups
> Utility (buttons on the top of the page, above the main menu/navigation)

> Footer (buttons at the bottom of the page)
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Selector Tool

Individual Task + Group Discussion

Content Templates

Group Discussion, by device preference
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Content Needs

Group Discussion

Content Topic Activity

Q. Can you give examples of the health topics you like Q. Look at these topics we have posted. Pin the topics
to read about? Write them down in the cards provided. you have to the similar ones here. Add stickers to the
‘ones that look interesting to you, apart from the ones

Wl
!

Q. Why did you look these up? How did the content Q. Why have you made these choices?
help you? Did you share them with family/friends?
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Content Topics to Expose to Respondents
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Content Format Activity

Q. Call out your top 3 content formats you choose often. Please tell us you like knowing about health this way.

Articles

Listicles  Quizzes Checkists  Infographics
e S
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2. lA Tree Testing



Before diving into the insights, let’s take a look at how we can interpret
the tree testing results.

1. Success Rate

This indicates the % of correct final answers. However, it’s not the end-all-be-all as deeper analysis
needs to be done to determine where the issue lies.

2. Directness

This indicates the direct paths taken without backtracking. Beyond getting the correct final
answer, this is important to look at as it shows any meandering or guesswork that is happening.

3. First Clicks

This shows what the participants first click on intuitively. This is especially critical as it predicts

how effective the 18t level navigation is - getting this right would highly increase the chances of
users being able to find the content they need.
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RECAP OF OUR IA PILLARS

Global Navigation

P enenE e —

content on

o tanans

and patient-
doctor stories.

3

1
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programmes,
support
groups, and
health
statistics.



TOP FINDINGS FROM IA TREE TESTING

1. Overall, respondents were able to navigate correctly to IA pillars on the first level, especially
Health Conditions and Medications & Devices pillars on tasks related to them.

2. Some opportunities to see things from the lens of the user instead of our internal classifications:
«  When users look for conditions, they don’t think of their issues as minor or long-term. This
tends to confuse their journey.
* Respondents were unable to identify the body parts related to the illnesses.

3. Some pillars might benefit from sharper labelling. Examples:
 HealthHub Highlights signals news/trending content. Respondents don’t expect to find
expert-related articles within this.
« Well-being cues physical fitness and mental wellness. Users don’t navigate to this when
looking for topics like skin care, maternity, or parenthood.

4. Resources is seen as a catch-all - respondents clicked Resources as a default label to find
information that they couldn’t find elsewhere on the IA.
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HealthHub Highlights

Overall findings

Success Rate - 40%
Directness - 66%

 For this pillar, we asked respondents questions related to Emerging Health
Concerns, Expert Voices, and Patient & Doctor Stories.

« Most respondents were able to find health-related news under Emerging Health
Concerns on first click, but they faced challenges in locating information
related to expert opinions and stories.

« They did not associate ‘Expert Voices’ and ‘Patient & Doctor Stories’ with
‘HealthHub Highlights’ as the name of the pillar implies that it only contains the
latest announcements and news.
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HealthHub Highlights

Success

HealthHub Highlights > Emerging Health Concerns

You would like to stay updated on emerging illnesses/outbreaks in the country so you're equipped as

someone who takes care of a loved one with a long-term illness. What will you click?

* Most participants navigated to
HealthHub Highlights on first click

_ o
Success - 60% to find the latest news on ilinesses.

e First click success rate - 60%

« The most common path taken:

Direct 3% 60%
. Success Indirect 3 T_(. 0% 60% - -
- Home > HealthHub Highlights
) Direct 1 ¥ 20%
. Fail Indirect 157 2 ? 20% 40%

Direct 0%
. 0 o
Sklp Indirect 0% 0%
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HealthHub Highlights

Areas of Improvement

HealthHub Highlights > Expert Voices

You have a health-related question and want to learn a doctor’s opinion about it. Where will you find

this kind of article?

Fail - 80% « None of the participants navigated
to HealthHub Highlights on first click
to find Expert Voices

e First click success rate - 0%

. Success orect 157 o% 20%
indirect 1 7 20% * The most common path taken:

| Direct 2 ¥ 47 a0% oo - Home > Resources

Indirect 2 57 40%

Skip Direct 0 0% 0%

Indirect 0%

Recommendation: Rename HealthHub Highlights to encompass latest news and
stories. i.e., “Health News & Insights”
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Health Conditions

Overall findings

Success Rate - 40%
Directness - 65%

 For this pillar, we asked respondents questions related to long-term ilinesses, minor
ailments, and infectious diseases.

« While most respondents got the first click to Health Conditions correctly, they
showed difficulty completing tasks related to health conditions:

o Some found it difficult to differentiate minor vs. infectious vs. long-term disease
o Some were not able to identify the body parts related to the illness

o There were too many clicks to find the correct answer

“Medical conditions goes
deep, requires a lot of
navigation, too much of a

medical condition already
- | prefer to just search.”

+WUNDERMAN

THOMPSON
Established Family respondent



Health Conditions

Overall findings

9. Diabetes runs in your family. You want to educate yourself about it to avoid getting it. Where will you go to find information?

Path

Home » HealthHub Highlights

Home > Health Conditions

Home > Medications & Devices

Home > Well-being

Home > Resources

Home >

Utility (buttons on the top of the page, above the main

menu/navigation)

Home > Footer (buttons at the bottom of the page)

3. You read that in some cases people develop high blood pressure when they get pregnant. What will you click to find that information?

Path

Home > HealthHub Highlights

Home > Health Conditions

Home > Medications & Devices

Home > Well-being

Home > Resources

Home >

Utility (buttons on the top of the page, above the main

menu/navigation)

Home > Footer (buttons at the bottom of the page)

Correct first click

No

No

No

No

Correct first click

No

No

No

Clicked first

0%

60%

0%

0%

Clicked first

0%

100%

0%

0%

0%

0%

0%

Most respondents can easily click to the
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Clicked during task

20%

100%

0%

20%

20%

0%

Clicked during task

40%

60%

40%

100%

40%

20%

10. Your partner’s big toe became swollen. You know it’s a symptom of gout. Where do you to find out more about it?

Path

Home > HealthHub Highlights

Home > Health Conditions

Home > Medications & Devices

Home > Well-being

Home > Resources

Home >

Utility (buttons on the top of the page, above the main

menu/navigation)

Home > Footer (buttons at the bottom of the page)

Correct first click

No

No

No

No

Clicked first

0%

100%

0%

0%

0%

0%

Clicked during task

20%

100%

0%

0%

16. There has been some irritation and breakouts on your skin the past few days and was wondering what might be the cause. Where

will you find information on this?
Path
Home > HealthHub Highlights
Home > Health Conditions
Home > Medications & Devices
Home > Well-being
Home > Resources
Home >
Utility (buttons on the top of the page, above the main

menu/navigation)

Home > Footer (buttons at the bottom of the page)

Correct first click

No

No

No

Clicked first

0%

80%

20%

0%

Clicked during task

20%

80%

20%

20%

20%

0%

0%

Health Conditions pillar on tasks related to ilinesses.



Health Conditions

Areas of Improvement

You read that in some cases people develop high blood pressure when they get pregnant. What will

you click to find that information?

@ HealthHub Highlights [ . Minor Ailments

[ @ Infectious Diseases

O Hypertension

C,

Long-term llinesses Heart & Blood

—r / J

Maternity
Well-being

Patient & Doctor Stories

Resources
Statistics on Healthcare

Help Centre
Utility (buttons on the top of t...
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Pies
. Went down the correct path
Il Went down the incorrect path
B Went back
Nominated as the correct destination

Skipped task

Lines
Il Correct path

Incorrect path

Many respondents
struggled to distinguish
between Minor Ailments,
Infectious Diseases, and
Long-term lInesses

They often resort to
clicking on various Level 2
options to find the
correct iliness



Health Conditions

Areas of Improvement

A friend of yours suffered a stroke recently and you got concerned for yourself. What will you click?

+WUNDERMAN
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« Respondents struggled with

. Patient & Doctor Stories . . . . -
HealthHub Highlights Hypertension identi fyl Nng i Inesses with
) body parts
Heart & Blood
Ischaemic Heart Disease o They frequently resorted to

clicking on various body
parts in an attempt to
Pies identify illnesses

. Went down the correct path

Lorgcterm llinesses

[l Went down the incorrect path
O Stroke I Went back

Nominated as the correct destination

Brain

Skipped task

Food, Diet & Nutrition
Well-being Lines

Il Correct path

Incorrect path

Recommendation: Do away with the classification by body parts and types of illnesses. Show the top
common diseases in 'Health Conditions’. The option to view more will lead users to a landing page that
features an infographic on body parts to find related illnesses and browse diseases alphabetically.
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Medication & Devices
Overall findings

Medications & Devices ‘

Success Rate - 42% L
Directness - 64%
( Browse A-Z }
 For this pillar, we asked respondents questions related to [Howto Handle Medications}
medications & devices (administration, storage and disposal) and ,
guestions on alternative medicine. | Administration
« Most respondents were able to find medications-related tasks on "
first click as the label Medications & Devices is clear that this pillar :
contain medications-related information. | Storage

Remedies

« While respondents could find handling of medications such as
storage, they could not find information on the usage of health {
devices as Level 2 label ‘How to Handle Medications’ does not

include the word ‘Devices’.

Alternative Medicine & ]

‘ Acupuncture

 Respondents could not find information on alternative medicine | Ayurveda

and remedies within this pillar as the label does not imply that it

includes content related to it \7 Chiropractic

\/ | ey
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Health Conditions

Overall findings

5. Your doctor recommended some vitamins for you/your partner to help with pregnancy and you want to learn more about it. What will 17. You recently bought cough syrup and was wondering if you should keep it in the fridge or your medicine cabinet. Where will you click
you click? to find the answer to your questions?
Path Correct first click Clicked first Clicked during task Path Correct first click Clicked first Clicked during task
H HealthHub Highlight: N 0% 0%
ome > Healthfiub Highlignts ° Home > HealthHub Highlights No 20% 20%
Home > Health Conditions No 0% 0%
Home > Health Conditions No 0% 0%
Home > Medications & Devices Yes 80% 100%
Home > Medications & Devices Yes 80% 80%
Home > Well-being No 0% 0%
Home > Well-being No 0% 0%
Home > Resources No 20% 40%
Home > Resources No 0% 0%
Home >
Utility (buttons on the top of the page, above the main No 0% 0% Home >
menu/navigation) Utility (buttons on the top of the page, above the main No 0% 0%

menu/navigation)
Home > Footer (buttons at the bottom of the page) No 0% 0%

Home > Footer (buttons at the bottom of the page) No 0% 0%

Most respondents were able to find medications-related tasks on first click
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Medications & Devices
Success

Medications & Devices > How to Handle Medications > Storage

You recently bought cough syrup and was wondering if you should keep it in the fridge or your medicine

cabinet. Where will you click to find the answer to your questions?

20% I

 Participants went to Medications &
Devices directly to find information
regarding Storage.

» First click success rate - 80%

80%

Direct 45 80%
. Success indirect 4 S¢ 0% 80%
« The most common path taken:
B i Direct 1 157 2% 20% - Home > Medications & Devices

Direct 0%
Indirect 0%
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Medications & Devices
Areas of Improvement

Medications & Devices > How to Handle Medications

You want to learn how to use a blood pressure monitor. Where will you click?

« Most participants navigated
to Medication & Devices on first click.

Fail -100% « The label 'Medication & Devices'

50% effectively guides participants to
finding the correct answer, but when it
comes to the usage aspect, Level
2 label is lacking clarity

Direct 0% o
0 %
. Success Indirect 0% 0%

| - Prect 2% 45 0% 100% « First click success rate - 80%

Indirect 2 5 50%

i 0%
Skip Direct 0 5 0%

Indirect 0%

The most common path taken:
- Home > Medication & Devices

Recommendation: Suggest to rename ‘How to Handle Medications’ to ‘Handling
Medications & Devices’ to encompass both medications and devices under how to

+WUNDERMAN handle.
THOMPSON




Medications & Devices
Areas of Improvement

Medications & Devices > Alternative Medicine & Remedies

Your back has been hurting a lot recently and you think going to a chiropractor might help. What will

you click?

« Most participants were unsuccessful in
_ . locating Level 1 to find information
Fail -100% about chiropractors.

 Participants associate their health
conditions with potential solutions.

40%

60%

e First click success rate - 40%

Direct 0% N
. Success Indirect 0 0% 0%

L Dret 29 5 0% oon The most common path taken:
ndirec 3§ 60%

- Home > Health Conditions

Direct 0%
H (o)
Sklp Indirect 0 0% 0%

Recommendation: Explore renaming Level 1 pillar to ‘Medications, Treatments &
Devices’ to encompass medications, devices, and alternative medicines & treatments.
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Medications & Devices
IA Enhancement

**To determine a label that will encompass
external/physical treatments
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Well-being

Overall findings

Success Rate - 45%
Directness - 71%

 For this pillar, we asked respondents questions related to wellness and lifestyle.

« Questions on mental wellness, active ageing, exercise & fithess, food & nutrition,
sleep, travel, maternity, parenthood, weight management, personal care, and skin
care were asked.

« Out of these topics, some topics are intuitive to find and some are not:
o Respondents were able to associate mental wellness with Well-being on first
click.

o Respondents were also able to associate Well-being to physical fithess such
as active ageing and exercise & fitness on first click.

o When it comes to topics like skin care, personal care, weight management (i.e.,
how to improve your complexion), respondents encountered difficulties
navigating to Well-being on first click to find the information.

+
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Well-being

Success Well-being > Mental Wellness

You believe that taking care of your mind is good practice. Where will you click to find helpful

information?

Success - 100% * Participants went to Well-being
directly to find information
regarding mental wellness.

e First click success rate - 100%

100%

« The most common path taken:

. 5 %
B s 2T sg 2 o |
- Home > Well-being
. Direct 0% o
. Fail Indirect 0 0% 0%
. Direct 0%
Skip Indirect 0 0% 0%
+WUNDERMAN
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Well-being

Success Well-being > Active Ageing

You want to make sure you maintain good health as you grow older. Where will you click to find

information?

Participants went to Well-being
directly to find information
regarding active ageing.

Success - 100%

40%

60%

* First click success rate - 60%

. 3 O,
B succes Direct = ¥ 5 57 °o% 100%
Indirect 257 40% .
* The most common path taken:
. Direct 0% o -
. Fall Indirect 0 0% 0% - Home > Well-belng
Direct 0% o
Skip Indirect 0 0% 0%
+WUNDERMAN
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Well-being

Success

Well-being > Exercise & Fitness

You want to learn what workouts are safe for you to do. What will you click?

Success - 100%

Direct 3 ¥ 75% o
. Success Indirect 157 4 ? 25% 100%
. Direct 0% o
. Fail Indirect 0 0% 0%
. Direct 0% o
Sklp Indirect 0 0% 0%
+
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Participants went to Well-being
directly to find information
regarding exercise & fitness.

First click success rate - 100%

The most common path taken:
- Home > Well-being



Well-being

Areas of Improvement

Well-being > Skin Care

You want to improve your complexion. What will you click?

* None of the respondents navigated to Well-
being on first click to find information
Fail - 100% about skin care.

* Participants associate complexion
with minor ailments like acne.

e First click success rate - 0%

B s
® Diec T: 5 & 0% o0 * The most common path taken:
- Home > Health Conditions
. Direct 0%
Skip 0 0%

Indirect 0%

Recommendation: Rename the ‘Well-being’ section with a more encompassing and descriptive
term that highlights its broader scope i.e,, ‘Lifestyle & Wellness’, ‘Mind-body Wellness’
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Well-being

Areas of Improvement

Well-being > Food & Nutrition

You want to find healthy recipes to prepare your/your partner’s body for pregnancy. Where will you go

to find that information?

20% II 20%

_ . « Most of the participants navigated to Well-
Fail - 80% being on first click.

« After Level 1, participants have trouble
finding the information regarding healthy
recipes.

60%

B sces Dreat ¥ 157 2% 20% - First click success rate - 60%
« Paths taken:

: Direct 3 ¥ 60% N
. Fail Indirect 157 4 T_(, 20% 80% . .
- WeII-belng > Materr“ty
Skip [rg:::z: 0 ng 0% -
- Well-being > Parenthood

Recommendation: Create categorisation to organise the topics in the pillar. This makes it
easier for users to navigate and find specific information related to their interests.
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Resources
Overall findings

Success Rate - 43%
Directness - 30%

 For this pillar, we asked respondents questions related to Tools &
Resources, Cost & Financing, Support & Caregiving groups, Medical
Programs & Services, and Health Safety Advisory.

« Respondents were able to find topics such as Tools & Resources, Costs
& Financing and Support & Caregiving Groups but not Medical
Programs & Services, and Health Safety Advisory.

 Also, resources label seems like a catch-all phrase; it is confused to
contain information that is related to well-being.

« For other topics under Resources, such as Costs & Financing and
Support & Caregiving Groups, the respondents were able to find them.
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Resources

Areas of Improvement

15. You vape from time to time but want to quit now. Where will you go to find help?

Path

Home > HealthHub Highlights

Home > Health Conditions

Home > Medications & Devices

Home > Well-being

Home > Resources

5. You want to find a good hygiene checklist for the loved one you are taking care of. What will you click to find that information?

Path

Home > HealthHub Highlights

Home > Health Conditions

Home > Medications & Devices

Home > Well-being

Home > Resources

« Many respondents navigated to Resources to find information on well-being and medication & devices.

+WUNDERMAN
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Correct first click

No

Correct first click

No

No

No

Clicked first

20%

0%

20%

60%

Clicked first

0%

0%

20%

20%

60%

Clicked during task

20%

0%

0%

20%

60%

Clicked during task

0%

0%

20%

20%

60%

8. Taking care of a loved one can get stressful. You want to find out ways to cope. Where will you click to find this information?

Path

Home

Home

Home

Home

Home

> HealthHub Highlights

> Health Conditions

> Medications & Devices

> Well-being

> Resources

Correct first click

No

No

No

15. You want to start preparing for parenthood. Where will find articles about it?

Path

Home

Home

Home

Home

Home

> HealthHub Highlights

> Health Conditions

> Medications & Devices

> Well-being

> Resources

Correct first click

No

Recommendation: Suggest to rename the pillar to alleviate confusion regarding its

association with well-being topics. i.e., Support & Tools

Clicked first

0%

0%

0%

20%

60%

Clicked first

0%

0%

0%

Clicked during task

0%

0%

0%

20%

80%

Clicked during task

0%

0%

0%

20%

100%



Resources
Success

Resources > Support & Caregiving Groups

You've been taking care of your parent for a few months now and while you've been happy to help,

some days can be hard, too. You're thinking a group of people like you might benefit you. What will you
click to learn about them?

Success - 80%  Participants went to Resources
directly to find information
regarding Support & Caregiving
Groups.

 First click success rate - 80%

. Success pirect L 4 5¢ 800% 80%
Indirect 0% * The most common path taken:

| i Drect 1% 1% 2 2% - Home > Resources

Indirect 0%

. Direct 0% o
Sklp Indirect 0 0% 0%
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Resources
Success

Resources > Costs & Financing

You are looking for government financial assistance for a health-related matter. Where will you click?

Success - 60% o
* Participants went to Resources

directly to find information
regarding Costs & Financing.

40%

60%
* First click success rate - 80%

Di 3§ 60%
B success e 357 o 60% * The most common path taken:
| ) . - Home > Resources
. Fail Direct \Ig 2 7 40% 40%
Indirect r 0%
Skip Direct 0 0% 0%

Indirect 0%
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THOMPSON



+WUNDERMAN
THOMPSON

OB 'Alnsights

26 JUNE 2023



Utility & Footer

Overall findings

Success Rate - 39%
Directness - 77%

 For utility, respondents were asked questions on Login, Subscribe, and
Medical & Care Facilities.

« None of the respondents could find information related to Subscribe
and Medical & Care facilities. For Login, there’'s a mix of successes and
failures.

« For footer, respondents were asked questions on Newsletter and Social
Media.

« Most respondents managed to find Social Media under footer.

« Most respondents were confused between Subscribe to the latest
health news in Utility and Sign up for newsletters in the footer.

+WUNDERMAN
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Utility & Footer

Areas of Improvement
| Utility > Medical & Care Facilities |

You are feeling sick and need to find a clinic close to you. What do you click?

Emerging Health Concerns

L) -
 Most respondents were
unable to find Medical &
Care Facilities under

' Browse A-Z U tl I ity-

« They often navigate to
@ e other pillars to find this
. information.

Medical Programmes & Services

@ Health Conditions

Medications & Devices

Resources

Pies
I Went down the correct path
@ Help Centre Il Went down the incorrect path
I Went back
Nominated as the correct destination

Login for Health e-Services Skipped task

Lines

uttons on the top of t... Il Correct path

Search Incorrect path

Medical & Care Facilities

*WUNDERMAN Recommendation: We recommend to still keep Medical & Care Facilities under utility as it might be a
THOMPSON limitation of the tree testing tool that respondents cannot find Medical & Care facilities under utility.




Utility & Footer

Success
| Utility > Login for Health e-Services |

You need to make a doctor’s appointment. Where do you go?

* Most respondents were
able to navigate Login to
make doctor’s
appointment.

« Most common path taken:
- Utility > Login for

. Success Direct 3 357 60% 60% Health e-Services
Indirect 4 0% b
. Direct 1 ¥ 20% o
. Fail Indirect 15 2 T_(' 20% 40%
- Direct 0% o
Skip Indirect v 0% S
+
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Utility & Footer

Success
| Footer > Social Media |

You want to join the HealthHub Telegram channel. Where do you click?

 All respondents were able
to find Social Media in

footer.
100%
. Success Inz::zz: oV 557 :);O% 100%
® - et
:
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THOMPSON



Utility & Footer

Areas of Improvement
| Utility > Subscribe |

You want to subscribe to HealthHub to receive the latest health articles. What will you click?

12. You want to subscribe to HealthHub to receive the latest health articles. What will you click? ° M O St re S p O n d e n tS C | | C ke d O n
° Home » Utility (buttons on the top of the page, above the main menu/navigation) » Subscribe - -
newsletter sign-up in the footer
when asked to find subscribe
Result % # of Participants Path
. Direct success 1 (20%) Home » Utility (buttons on the top of the page, above the main menu/navigation) » Subscribe
. Direct failure 4 (80%) Home » Footer (buttons at the bottom of the page) > Newsletter Sign-up

| Footer > Newsletter Sign-up |
You also want to sign up for the HealthHub content in the form of a newsletter. Where do you go?

Result % # of Participants Path

« Most respondents failed to navigate
@ Direct success 1 (20%) Home > Footer (buttons at the bottom of the page) > Newsletter Sign-up tO fOOter Wheh aSked to flhd
newsletter sign-up

. Direct failure 2 (40%) Home » HealthHub Highlights » Emerging Health Concerns
. Direct failure 1 (20%) Home » Support Tools » Tools & Resources
* The most common path taken:
. Direct failure 1 (20%) Home > Utility (buttons on the top of the page, above the main menu/navigation) > Subscribe H - -
- Home > HealthHub Highlights

Recommendation: Suggest to keep either Subscribe OR Newsletter sign-up

+WUNDERMAN
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What we have tested

These are the pillars and content labels that we have tested. We picked examples of
tasks where majority of the respondents completed successfully or failed.

The success rates, directness, paths for each label were considered in the making of
recommendations.

Emerging Health
Concerns, Expert
Voices, Patient &
Doctor Stories

+WUNDERMAN
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Acne,
Constipation,
Diarrhoea,
Heartburn, Hand
foot and mouth
disease, COVID-
19, STI, Shingles,
Diabetes,
Hypertension,
Allergic Rhinitis,
Gout,
Rheumatoid
Arthritis,
Depression,
Dementia,
Stroke, Cancer

Administration,
Storage, Disposal,
Acupuncture,
Chiropractic, TCM

Exercise & Fitness,
Mental Wellness,
Food, diet &
nutrition, active
ageing, travel,
sleep, sexual
health, maternity,
parenthood, weight
management,
personal care,
skincare

Tools &
Resources, Cost
& Financing,
Support &
Caregiving
Groups, Medical
Programmes &
Services, Health
Safety Advisory

Login, Subscribe,
Medical & Care
Facilities

Newsletter, Social
media



What we will do

Global Navigation

Topic Landing Page

A 4

The label is not working as it
fails to incorporate content
related to health news and
expert’s opinions.

Suggest torenameittoie,
“Health News & Insights”

v

This pillar has too many
clicks. We will rework this
pillar to only feature
common ilinesses.

A\ 4

A 4

This pillar is too broad. We
will rename the pillar to
alleviate confusion
regarding its association
with well-being topics.

A 4

+WUNDERMAN
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This pillar does not work
well in encompassing all
aspect of medications,
devices, and alternative
medicines. We will rework
the label of Level 1and 2.

This pillar does not
represent the topics
within it. We will rethink
the naming and create
categorisation to organise
the topics.
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What did we test?

Objectives:

What is the reason
§ for your visit?

1. ldentify the added
value of an interactive
tool on the HealthHub
website. How might
this tool improve
information wayfinding

and add delight to the
overall user
experience.

IA-informed
2. Test the 2 journey
flows- identify which
flow is more intuitive
and why

Interactive Tool 1:

What is the reason
il for your visit?

Interactive Tool 2;
Persona -nformed

Participants are given
tasks to use this tool to
find specific information

g < Discover your
% unique HairCode
astons and begin your

Answor a few qu

Participants reviewed 3
interactive tool samples.
This activity is designed to
get insights on preferences
for user experience and
visual design



What did we learn

USER FLOW

DESIGN

Participants like using
the interactive tool.
They feel that it
simplifies their
navigation experience

Use of imagery plays
a big role in finding
information -
colourful visuals,
clear and meaningful
icons

+
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Participants like using
the interactive tool.
They find it engaging
and easy to use.

Users expect to see a
progress bar at the
bottom of the page -
this serves as a good
visual cue to their
progress

The persona-based user
flow provides a more
personalized journey
path for the user

Caution against vibrant
and colourful
background - it takes
the attention away from
the actual content of
the interactive tool,
distracting users from
the actual task.

When titles are
clear/specific, the user
flow path becomes
more intuitive - users
are able to properly self
select

Example of persona tool confusion

between: “Support in caregiving”
and "Taking care of my family”

Use of slider
selectors is not
intuitive especially for
mobile devices.



Interactive tool vs. navigation menu

When asked if users prefer using the interactive tool vs the main navigation menu:

29 of the participants selected the answer below:

N=35 participants in all “ .
Icons and pictures

: helped a lot”
It was easy to find what | needed vs. =P e

looking for it on the main menu. Jack Cheo
Chronic patient group

Coming from the previous tree testing activity and being

familiar with the information architecture, the participants “py: P

expressed the joy and ease of using the interactive tool vs Pictures & visuals
are more easy to

the main menu .
_ _ N navigate compared to
Use of imagery plays a big role in finding information - colourful : ”
: ) ) just words
visuals, clear and meaningful icons

Shimin
The selector titles are very specific, making it easier to Established family
make the selection

+
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Review of the 2 flows

Interactive Tool 1:

19:02 al = -
Heuuh@ Q=
Welcome

What is the reason

for your visit?

®

Health conditions.

‘Ways to live

| ;
|
[sf &

IA-informed

19:02 wl T -
Hen\tn@ Q =
Welcome

What topic are you
looking for?

I want to know more about ...

g «€ h

8 <2 X

Maternity &
parenthood

< Back

- user journey starts by exposing users to
the information architecture/global

navigation menu

- journey continues to funnel content by

selecting specific topics

HWUNDERMAN
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19:02 - -

Heolm@ Q| =

Diet, nutrition &
recipes

Heath Promotion s It Promation Eca
Eat Your Veggies! Weight, BMI and
Health Problems

10 Nutrition and Estiog Hesthly st
Healthy Eating Myths

Dy

3Tp to Achieve A gH althy
Healthy Weight the HM Rayn Foad md

Eating HealthyDuring - Healthy Hanker Food

A&@

Eatto Win in Y whatTo E(whl

Interactive Tool 2: Persona-informed

19:02 il T -
uea\m@ o =
Welcome

What is the reason

for your visit?

ﬁ

lamiir famil
e A <

in Qo
ot {5

To take care of

my family

- user journey starts by asking users to self-select

relevant persona

- journey continues to guide users by asking about

19:02 S -

Health; @ Q

Welcome
What information
do you need?

I want to know more about ...

B 8 |2

alt Ways o lve
conditions healthy.

their information needs

- journey continues to funnel content by selecting

specific topics

19:02 il = -

19:02 -l T -
HE""‘"@ & = Henllh‘@ Q =
Welcome
What specific topic Diet, nutrition &
are you looking for? recipes

1 want to know more about ...

Diet, nutrition & recipes

S
, Eat Your Veggies! Weight, BMI and
& rives Heatth roblems
o

10 Nutrition and
Healthy Eating Myths

10 Nul rtion nnd Esting Heakthlyat

ﬁ> &
3 Tips to Act h lieve A g Healthy

Ext gH m.yu g Heal IihyHawkEFod

?;'t |wc in You wh n Etwh\
nteen thee
Lo\
m" ?‘;ﬁgﬁ"m— i
= v M Anlu:la;gs‘.‘



Insights on preferred user flow

Provides a more personalized journey compared
to the other tool

What is the reason
il for your visit?

The question and options are easy to understand, the
answers were more suited to users’ needs

What is the reason
for your visit?

The options provided provides a more detailed path,
results are more funneled to specific topic

19:02 ol T -

- - - Heolth@ Q =
Things to note In labelling
What is the reason
Interactive Tool 2: for your visit?
. . . Users find it hard to self-select
Interactive Persona-informed : “ H
Tool 1: their persona between “Support
IA-i f' d in caregiving” and “To take care lamin mytomiy 5,
informe Q of my family” 4
Most users preferred l Supportin
this flow When users get confused, they
tend to chose “Resources” -

+WUNDERMAN I 'rl;:)yt?al(:‘itl::reof
THOMPSON
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What other questions will help you arrive at

User’'s observations on your desired destination.

labelling:
- How to manage my conditions better?

“Ways to live healthy” &
“Health resources tools” - What type of illness do you have?

might be overlapping.
- Ways to eat healthy

- To detect ilinesses at an early age

+WUNDERMAN
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Interactive Tool Samples:
User Experience and Visual Design
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(o WARGSCAPOUZ  WOP  SCAABVCE  WMYMES  MEWSS PRSP a /
shoukhers
<
- v v
%, x x

% %
o (¢} (¢} % (¢ Pick box type ot PO??“_'OF‘{C'tW R
R Siidisacoe N - o E
bt e <
Lt .
. . o 4@? : ‘( 5
4
_
Interactive Tool 1 Interactive Tool 2 Interactive Tool 3
WHAT’'S WORKING

Participants like the progress bar at the Participants likes the design of selectors: the | Prefer the design of selectors: Simple text
bottom of the page illustrations represents the topic/subject with illustrations

Ability to scroll through and go back to check | Good animation of the icons when the
previous answers pointer is above it (hover view on desktop)

Interesting Background visuals Prefers the over-all clean look

The imagery - pictures and drawings makes
the experience more engaging, less boring

WHAT’S NOT WORKING

Participants feels that the animation of the The use of sliding bars will be difficult for Participants commented on the the busy

quiz question and answers moving up is mobile device - better stick with elements and vibrant background- it distracts the user

distracting and messy that can easily be controlled on mobile from the actual content of the tool especially
screens on the desktop screen




Interactive Tool 1

What are your current hair challenges? @
Select all that apply

. © - P °
i 4 $
D: Di hed R ing build-
Undefined curls amage or Untamed frizz ry-or p.arc 9 emoving bul
breakage hair
Tangles
o back next o

®@ fooss C e S TS T = -
s/m/l'/(/(zv\ e
i :
o o ¢ o 4{2}? o
d < Discover your .

unique HairCode

Answer a few questions and begin your
journey to better hair.

2 m
Z
7 Lo not agres
. 4 o
This free experience is brought to you by /G heanly .’:t;é\(\
e O By tking the ui. 1 prwe hat | am kst 18 yors of 390 a0 | 395001 ecove ) 2
e % tangeted a2 o Makscods asd other Susked PAG bra 2 coataTs. Chck % reed
A A
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What’s working

Q Participants like the progress bar at the
bottom of the page

Q Ability to scroll through and go back to
check previous answers

Q Interesting Background visuals

What’s not working

The animation of the quiz question and
answers moving up is distracting and messy



Interactive Tool 2
What’s working

(f;? Q Participants likes the design of selectors:
’ the illustrations represents the
Pick box type topic/subject
o — Good animation of the icons when the
pointer is above it (hover view on desktop)
Q The imagery - pictures and drawings makes
éf % the experience more engaging, less boring
L ——
Q Prefers the over-all clean look
:‘IUP
People in your household ’ 1
"3 ' What's not working
The use of sliding bars will be difficult for
Meals per week per person mobile device - better stick with elements
1 ? that can easily be controlled on mobile
screens
FWUNDERMA|

THOMPSON



Interactive Tool 2

Do you recycle correctly?

Wash food off containers, remove labels, follow your local recycling guidelines...

)

*WUNDERMAN
THOMPSON

& powered by involve.me

What's working

Q Prefer the design of selectors: Simple text
with illustrations

What’s not working

@ Respondents commented on the the busy
and vibrant background- it distracts the
user from the actual content of the tool
especially on the desktop screen



(o WARGSCAPOUZ  WOP  SCAABVCE  WMYMES  MEWSS PRSP a /
shoukhers
<
- v v
%, x x

% %
o (¢} (¢} % (¢ Pick box type ot PO??“_'OF‘{C'tW R
R Siidisacoe N - o E
bt e <
Lt .
. . o 4@? : ‘( 5
4
_
Interactive Tool 1 Interactive Tool 2 Interactive Tool 3
WHAT’'S WORKING

Participants like the progress bar at the Participants likes the design of selectors: the | Prefer the design of selectors: Simple text
bottom of the page illustrations represents the topic/subject with illustrations

Ability to scroll through and go back to check | Good animation of the icons when the
previous answers pointer is above it (hover view on desktop)

Interesting Background visuals Prefers the over-all clean look

The imagery - pictures and drawings makes
the experience more engaging, less boring

WHAT’S NOT WORKING

Participants feels that the animation of the The use of sliding bars will be difficult for Participants commented on the the busy

quiz question and answers moving up is mobile device - better stick with elements and vibrant background- it distracts the user

distracting and messy that can easily be controlled on mobile from the actual content of the tool especially
screens on the desktop screen




Recommendations

USER FLOW

+
WUNDER\Mm

To be able to create an effeotive\
interactive tool that would simplify
the user’'s navigation experience, it
is important to:

® create a personalized user flow by allowing
users to self-select from the options

® To be able to self-select effectively, use
clear and specific words, don't assign labels
and categories that overlaps

® Ensure that images or iconography clearly
represents the topics/categories

® Place the interactive tool in a prominent
spot on the homepage so users are aware of

this feature

THOMPSON

DESIGN

~

When designing the user
experience and visual design
direction, use these principles
as guidelines:

oCreate a clean interface that allows users to
focus on the content of the tool and the task
at hand.

@ Don’t use vibrant background design
elements that would distract the user from
the actual content of the interactive tool

® Use micro-animation that help users
continue with their intended action - hover
animation, colour change, shadows, etc.

® Don’t use slider selectors, these components
are challenging to use particularly on mobile

Qevices /
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Hmllh@ : @ Heaith ({5 @

e Msces Vo ot Modsmons Orvcs Webbong  esasces

What did we test? = — EE—— Desktop

bl on 15 My 26231 10 s 1008 600060

Ease of reading experience-
contrast, font, etc.

Effectiveness of sub-
navigation

Intuitiveness on the
placement of components:

e Related Tools

 Related e-Services
« Related Articles

+
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What did we test?

Ease of reading experience-
contrast, font, etc.

Effectiveness of in-page
anchor link navigation menu

Intuitiveness on the
placement of components:

e Related Tools
« Related e-Services
« Related Articles

+WUNDERMAN
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9:41

Henlth‘@ Q =

Symptoms | Causes | Risk Factors | Testing |
Treatment | Complications | Transmission |
Prevention | Vaccination | Recovery | FAQs |
Summary

9:41

Health '@

Symptoms

Mobile

9:41
Henlth'@

Symptoms

Overview

COVID-19 is the infectious disease caused by a
strain of coronavirus, SARS-CoV-2. It was declared
a pandemic by the World Health Organization in
March 2020 and has spread globally.

COVID-19 situation in Singapore
at a glance

We are in the midst of an Omicron wave, and
seeing up to about 20,000 daily cases. This is
within expectations, as Omicron is highly
transmissible.

With high vaccination and booster rates, and

Overview

COVID-19 is the infectious disease caused by a
strain of coronavirus, SARS-CoV-2. It was declared
a pandemic by the World Health Organization in
March 2020 and has spread globally.

COVID-19 situation in Singapore
at a glance

We are in the midst of an Omicron wave, and
seeing up to about 20,000 daily cases. This is
within expectations, as Omicron is highly
transmissible.

With high vaccination and booster rates, and
vaccination-differentiated Safe Management

Symptoms
Causes

Risk factors
Testing
Treatment
Complications
Transmission
Prevention
Vaccination
Recovery
FAQs

Summary

COVID-19 situation in Singapore
at a glance

We are in the midst of an Omicron wave, and
seeing up to about 20,000 daily cases. This is
within expectations, as Omicron is highly
transmissible.

With high vaccination and booster rates, and
vaccination-differentiated Safe Management




List of Content Templates

____SNo___ | _Topic

Health Conditions

MIL

Listicle

Recipe guide

Workout guide

Emerging health conditions
Expert voices (QnA)
Well-being blog-style

© 0 N O 00 b W NN =

Patient-doctor stories

=
@)

Medical programmes & services

HWUNDERMAN
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Prototypes for Content Templates

2 Y X

Mirosies  Discasesd Condiions  Medcstons  HeallyLing  Heall Programmes  HeathServices

coviD-19 )
[T — coeoe e et
Sympoms | Gauses | RiskFacos | Tesing | Treament | i modiaion
Complcstons | Trnamission | Preverton | Vassoaion |

srcotamol
e o i b

Recovery | FAQs | Summary

Related e-Services
Chric Loestor

cinicaroundyou e

Overview Vs e

spreadgabaty

19 situation in Singapore at a glance:

it cxpectations, a5 Omicronis hghyVanmissble.

With g vacsnaon nd bosto e, and vccination dferentted ofe

Read he flludateon s e

COVID-19 statstics of Singapore:

—-s

Wies  DsemsostCondtons  Modcatons  HeahyLhing Moo Programmes

[r———

Developing Type 2 Diabetes at a Younger Age .
Increases Dementia Risk -
Pubkshed on 15 May 2023 | 10 minsread. c6oeo0oe Related tools
Ovenw | Sysents adisry | Hyth bster | Reloant htines e
Related e-Services

scpacingait

| &

Overview

hen t does no progress o dabetes.

dabetes,
T fiding ighlightth ne o dely — and, i possibe, prevet —the

dabete,a rew sty has discovres

progressonto s e conneelos o dements e n e
Predasetes has rev B Tctor for cogntve
docine st domer 5 o 70

ubstantal ik factr o et

e gt o preciabetes st a

o dabees ic s srongly assocated i e sk of domenta.

gh boodsugarlves,

This

Jonathn S
Detomé Suger at Sate o ety Hospital, old Healthne.

TWUNDERMAN
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Lo et e sencoes @D Q

Mirostes  Diseases & Condions  Medicatons  MesltiyLivng  HeathProgammes Mool Services

Metformin
[—
Published on 15 May 20201 S mins read 0noeo0e e
Puose | SideEfects | Adminsration | Precautons | FAGs |
Related e-Services
ToMote o

ofyour medicaions

Modicstion Refl

St

el e renuslof
prescrtionnine.

Purpose

lewais n e oo

maily usedn pasiens wih e 2 dabetes.

Side Effects
Common side effects

 Lossof spe
 Metalc tastein your mouth

may help o reduce some of those symotoms,

Rare but serious side effects
* Decteased appette
- Vomitingand stcmach pln thatcantinues or some e

e
- Fas shalow brething

Microstes  DisoasesiCondtons  Medcatins  MealtylLiing  HeathProgrammes  HealthServices

HesahProgammes 3 ExpatVoces

Expert Voices: How to sleep well with multiple D)

N
sclerosis R
[ ——p— coeoce

Video | Interview

0 thisnstallmontofou “Expert Voces”
series, Mutipe SclerosisNews Today asked
Aloxa Kane, MD, o answer som ofyour
Questions abouthow slep ffects multple
serosis (M) and vic vrsa.

Kane i cinical hesithpayehologit o
Clevland Cinic Meln Cente for utle
Resaarch and

hesthpeychology aning program and

peychology srvces.

of sieep disorders i poopl withnewrcogicl diordors.

[ 4

What are common contributors to poor sleep quality for people

with M

Primary factors are generally et iy fo S isnase el Th secondary

dopresson,

Miciostes  DiseasesCondions  Mediations  HealityLiving  Meakth Programmes  Heath Sevices

[N —
7 Ways To Lose Weight When You Have =
) o B
Diabetes St Lo
Published on 15 May 20201 6 mins resd o
Related tools
Ways o Lose Weight | ToNote | Summary s
G ) Findoutyour
ecommended csors
forthodoy
Related e-Services
TackHesth Viss
@) Tockyourbioos
P) =

pressure and B

Modicatons

ofyour mediations

Overview

Benefits of losing weight
+ mproves blood gucose conrol

+ Lowers he sk ofdevlopin heart disease and siroke
- Lessreant on medications for od gicose contol
 mproved cushy of e and hysicalfnctoning

Ways To Lose Weight

1. Plan your meal with the right mix
 Garbolyates(rown e, whalemeo e and o)
+ Fut and vegeabes
~ Vet and athors (1 tof,bears nd ks ik and iy products)
- Hesthy et and s

2. Choose the right carbohydrates
- Choose hose tha contanpeny of rutiets(amin,mineals and

Bhyiochemscls)an rise bood ghcose siowyor aitle

3. Control portion sizes.

e v e D) X

Mcwstes  DisesseatCondiions  Medcatons  Heatyliing  HesithProgrammes  eshh Servces

WesttyLiing 5 W s

Mayo Clinic Minute: Are e-cigarettes safe?

Publshed on 15 May 2078 4 s ead noeoe
Related tools
e

Related e-Services

Related e Services1
Lorempsum door it

scpiscing e

Overview

damage that ecgaretevaporcan caus 13 persors body ver me.

organs tha coud increase the ik o cancer andhear disease.

lasste,
more i s Mayo Ciic Minute.

3 J
Hoy, directo of the Mayo Cini Nicoine Dependence Conte. Thereare
78000 iforen soltions that you can prchase.”

————— IO

Metcatons  MeattyLing  HeathPrognmmes  Hesth Senvcss
RO —
Recipe: Asian Gazpacho ,;)
[T —— coeoce N
| tngedents | | Related tools
Heathy Cooking Tps gz P
(%) ) vse i oot know
o ey
ooyt

[rm—.

(@) rrieror
i
pony

Overview

ool s an appeieror amuse ouche.

Servings & duration
Servingspec i 4.
Prp ime:3mins
Cooktme: S mins

Nutrition Information Per Serving
Nutiton Type Amouet
ey 1kl =425) acal
Catbydrate 1ty
Proten 14
Tos ot (gt S rcones)  163(182%)
Saurat o 03
Cholstert omg
DiaryFive 1%
Mcostes  DiseascafCondilons  Mediatons  HedtyLiing  Heolth Progammes Heath Sevias
One year after COVID-19 and fighting for my
vision }6)

Published on 1 Agri 20201 mins read. 06oeo0e

Overview 1 Introduction to the doctor | Background | Recovery

Overview

Bl o e Markon i oo ecovery,

Introduction to the doctor

Findand AOA doctor of ptometynear you

Background on the patient’s medical condition
ovegon.

as0 0 COVID19, When| was sick,geting hough o the ather id wihout being
Ayearater

ha COVID19 doteriorted.

Thrsbeen ot of news about e gl efects o COVID-19. Poope talk about

your epsight and e need for a oy exam afte ecoveriog

Recovery path of the patient

[ e s s QD) Q.
s oot it vty o

RS
Exercise Guide for People with Diabetes )
Pilahaton 1 At 2020 7 e e coeo0e "

jtop—"
Fint outyour
Iocommended colores
forteday

Related e-Services
Track Health Vst
@D ) Tackyour lood
o bood

prosore nd o

Overview

meaiplaning taking medcatons a5 prscrbed and manageng sess.

riggers oue cls 01k u gucose wibout the ned for i

Benefits of being physically active
+ Lowers yourbiood ressur and chesterol
 Lowers your ik forheat dsease and stoke
- Gontot your weight
- Helps you seepbeter

+ Sreatbens you bones and musclos

Step-by-step Workout Guide

brescdonn of the workout n GIFs belon:

‘A New Approach To Mental Health Treatments

Publiahed o 10 June 202217 minsresd cooeoe VAl

Overview | Faciiies/procedures svaiabl | Partner medicalinsttutions

Precautions/ Considerations | Addiionsl hlp resources Related tools
Tootnamen

adpising ot

Related e-Services
Related -Services1
Lorem ipsum door st
amt, consectetr
adpiscog et

Overview

o groete by brghty coloured walls, i iteiors and sevene ardens.

iorderssuch as major depessvedisorder and bipola disoder, whi the 20 bed

houghtorbehaviour

optons forboth male and female patents.

Facilities/procedures available

evercitaton ullmco laboris st alluiyex 6 commodo consequal uis aute ure

6= PEACEHOLDER TEXT

ventati et quas! archtecto bestae vise dicta sunt explicabo.

Partner medical institutions

Medcalons  HeathyLiing  HeathProgrammes  Meatih Serices



Overall findings

Participants generally like
the ease of reading
experience of the article
pages, the font sizes and
colour contrasts are
comfortable for reading for
both desktop and mobile
screens

“I really like how this page
looks, | use many websites
to read articles and this is
already so much better. So
clear to find what | want”

Participants appreciate
the in-page anchor link
Mmenu that directs users
to the article sub-
sections. It is convenient
and seen as a time-saver

“This is like a table of
contents; | really like it.
Not confusing that it is
main menu (burger);
however, () prefer drop
down vs. buttons”

It is almost second
nature to expect related
articles at the bottom of
the page. Related tools,
e-Services are seen as a
helpful addition by
participants.

“Related articles, | will look

at bottom. Or | will search

for related articles.”
-Wellness Enthusiast

“I will go to bottom for
related articles; E-

-Planning for Family -Established Family Services —-Chronic Patient

*WUNDERMAN
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1. Ease of reading experience
Insights Health({) We——— 0.

&C Healthy Living Health Programmes Health Services
Medications > Chronic Dissases ) Disbetes
Metformin
Pharmaceutical Society
Published on 15 May 2020 | S mins read 00 ®060 @ mam—
[ Le n gth O'F t h e a rti C I eS a n d CO I O u r CO nt ra St Purpose | Side Effects | Administration | Precautions | FAQs | Related e-Services
JoncRe Medications
View your prescription

across devices appreciated by most
participants.

records and keep track
of your medications.

Medication Refill

Send your request to

refill or renewal of
prescription online.

« Font size for both desktop and mobile was .
comfortable for reading. ,,;*

Purpose
g - - -
() F a I a t a d C O 'FO t t h S Metformin controls diabetes by helping your body to use insulin better. It also
miliari N MTOIC wi usin
decreases the amount of sugar made by your liver, therefore reducing your sugar
levels in the blood.

accessibility tools expressed by many N PSR
participants_ Side Effects

Common side effects
* Stomach discomfort
*+ Nausea
* Vomiting

* Videos, Infographics, Images, Point-form -

« Loss of appetite

content are considered a refreshing break

These symptoms should get better over time. Check with your doctor if any of these
symptoms are serious or do not go away. Taking metformin after food or with food

between long- wordy paragraphs. i

Rare but serious side effects

+ Decreased appetite
+ Vomiting and stomach pains that continues for some time

« Ageneral feeling of being unwell accompanied with feeling cold or excessive
tiredness

* Fast, shallow breathing

+WUNDERMAN
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2. Effectiveness of in-page anchor link menu

Insights

-\O . Desktop
« Unanimously, all participants preferred in-page anchor link
menu at the top of the article vs the sidebar.

* Itis clear, easily accessible and intuitive.

Mobile
* All participants liked the drop-down navigation vs the top of
the page.

For both devices, participants do not like scrolling back to
top to access the navigation menu.

Recommendations

«  When implementing the in-page anchor link menu, ensure that
this component will be rendered as a persistent component
that automatically sticks to the top section of the page. This
would allow users to easily jump to different sections of the
article within the webpage.

 The main navigation menu should also be rendered as a
persistent component that sticks to the top section of the

page.

UNDERMAN
THOMPSON

Health '@,

Microsites Diseases & Conditions Medications Healthy Living

Diseases & Conditions

Developing Type 2 Diabetes at a Younger Age
Increases Dementia Risk

AL~ B~

Overview | System's advisory | Myth buster | Relevant hotlines

/
) f ~
l ) Heolth'@
%\ 9 HealthHub Resources
-

Diseases & Conditions

Overview

+ A new report suggests that prediabetes isnota §|  OVErview
when it does not progress to diabetes.
the risk of ing domentia apg|  System’s advisory
person develops diabetes.
+ The findings highlight the need to dolay —and, il  Myth buster
progression of predisbetes to diabetes n order

Relevant hotlines
The risk of developing dementia appears to Increase]

diabetes, a new study has discovered

The repart, published in the journal Inv
progression to diabetes are connected to dementia |

9:41

tools
Heclthfm

.y Tool name1

Symptoms

Symptoms

Risk factors
Testing
Treatment
Complications
Transmission
Prevention
Vaccination
Recovery
FAQs

Summary

COVID-19 situation in Singapore
at a glance

We are in the midst of an Omicron wave, and
seeing up to about 20,000 daily cases. This is
within expectations, as Omicron is highly
transmissible.

With high vaccination and booster rates, and
inati i Safe N

eolthv@

Causes e-Services

@ <

Health Programmes Health Services

MINISTRY OF HEALTH

Related tools

Tool name1

Related e-Services
77\, Related e-Services1

Health Conditions Medications & Devices Well-being Resources

Developing Type 2 Diabetes at a Younger Age
Increases Dementia Risk

Published on 15 May 20231 10 mins read 00 ©®©0e

Overview

+ Anew roport suggests that prodiabetes is not a robust risk factor for dementia
when it does not progress to diabetes.

+ Additionally, the risk of developing demantia appears to increase the younger a
person develops diabetes.

+ The findings highlight the need to delay — and, if possible, prevent — the
progression of prediabetes to diabetes in order to protect cognitive function.

The risk of developing dementia appears to increase the younger you develop
diabetes, a new study has discovered.

The report, published in the journal Diabetologia, investigated how prediabetes and its
progression to diabetes are connected to dementia later in lfe.

Prediabetes has previously been identified as a potential risk factor for cognitive
decline and dementia, however, this new report suggests that prediabetes isn't a
substantial risk factor for dementla.

The association is largely due to the fact that most prediabetes cases (70%) progress
10 diabetes, which is strongly associated with the risk of dementia

In addition, the earfier people are diagnosed with diabetes, the greater their risk of
developing dementia was, potentially due to long-term exposure to hyperglycemia, or
high blood sugar levels.

“Basically, the younger you are if you are diagnosed with diabetes, the higher the
chances you may develop memory loss and other cognitive deficits later in life, This
study provides more evidence that diabetes and insulin resistance can lead to
neurodegeneration” Jonathan J. Rasouli, M, Director, Complex and Adult Spinal
Deformity Surgery &t Staten Island University Hospital, told Healthline.



3. Intuitiveness of placement of related
content - Desktop

(¢

.

Insights

Most participants intuitively expect related articles to be
placed at the bottom of the page vs the sidebar.

Participants were pleasantly surprised to see related e-
Services and tools; mentioned they would like to use them when
available

Left aligned placement of related tools/services is not liked as
it is distracting while reading the article.

Some hesitation towards logging-in to Singpass to use the
tools/e-Services, see it as a waste of time.

~

\_

Recommendations

Retain the placement of the related articles at the bottom of
the page.

Similarly, place the related e-Services at the bottom of the
page

Reserve the right section/space of the page to feature surveys
(VOC) and newsletter subscription CTAs.

/
-

wearn ()

v — S —

Metformin
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Heallh@ - Q

P Metformin
urpose

Pubihed on 15 May 20201 5 mins read 6006060

Side Effects

Administration

" Metformine
(O

Diabetes and Overweight
Children

1. What should | do if | forget to take this medication?

1 you miss @ Gose ek the missed dose a5 5000 4 y0u femember.

take anly the usuai dose. 0o not double your dose or use exra

Article Tags

600060

Newsletter Signup In partnership with

m 2
Z@.-":‘,. NUHS+
Follow our social media L i

o0 B

<«

SingHealth

Qic



3. Intuitiveness of placement of related
content - Mobile

Insights \

Most participants intuitively expect all related content at the
bottom of the page.

There was a strong disliking towards placing any form of related
content within (middle) the main article- feels like an
advertisement

Participants do not want to keep scrolling to access the drop-
down menu and prefer it to be consistent for easy accessibility

N

Recommendations \
Since most users expect to see related contents at the end of

an article page, it is important to be able to capture the user’s
attention and ensure that they are able to see at least 3-5

related articles at a glance.

This can be achieved by creating a listing view of the related
articles instead of a content card format.

/

+WUNDERMAN
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9:41

Heolth'@

Healthy Living > Exercise & Fitness

Exercise Guide for
People with Diabetes

Published on 1 April 2020 | 7 mins read

Overview

Reqular physical activity is an important pa

9:41

Health ,@

Related Articles

Reverse Pre-diabetes with These
4 Simple Steps
You can reverse pre-diabetes and prevent

type 2 diabetes with healthier lifestyle
choices and habits.

7 Ways To Lose Weight When You
Have Diabetes




Other Templates related Comments

Insights

10 sub-sections should be the maximum for anchor-linking content within an article.
Videos are considered more desirable as a content format versus GIFs.

For Expert Voices,
e participants pointed out that the content should not become too academic, the emphasis
should be on key takeaways.
« Avideo summary of the expert’s interview will be very useful.

For Medications, the photos and sections featured are found to be sufficient to provide the
information that users need. One section that was mentioned is to add information on “Dosage”.

Reading experience is enhanced with the black font contrasting the white page background; it is
seen as clean, convenient, and familiar.

Some respondents commented that they would also be open to having related tools/e-Services
hyperlinked within the article content.

Even while reviewing templates, we discovered that majority respondents did not know that HH
did articles, they only use it for e-Services; therefore, confirming our hypothesis of increasing
content awareness.
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5. Content Needs
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What did we test?

We had a group discussion on why and how users searched and consumed health information:

Motivations for looking for Triggers to using health Barriers to using health
health information websites websites

Preferred content Preferred content

Preferred content topics Fformats channels

+WUNDERMAN
THOMPSON



Overall findings

MOTIVATIONS FOR READING HEALTH INFORMATION

Respondents are
proactive in gathering
knowledge and staying
informed about health

matters

They want to gather
information from
different sources to
help them stay
informed and assured

+WUNDERMAN
THOMPSON

They prefer to read up on health
topics to equipped themselves
with information before going to
a healthcare professional.

“l read up on symptoms for ease of explaining to the
doctor.”, Established Family

“I want to get myself informed first.”, Wellness Enthusiast

Especially for those with chronic
conditions and their caregivers, every
little bit of information helps; they feel
they are running out of options.

‘I look for 'grandmother stories’, online forums,
discussions. | appreciate the honest, raw discussions
she | find through online forums with people like me.
When you're desperate, anything helps.”, Caregiver



Overall findings
WHAT THEY THINK ABOUT HEALTH INFORMATION ONLINE

Some information are found to be
contradictory, which can be discouraging.

Respondents don’t “Some are confusing, so | end up not reading things
entirely trust health about my condition.”, Chronic Patient

information online
Information found are cross-referenced to
validate the trustworthiness of content.

‘| take all the information | find with a pinch of salt and
cross-reference with reliable sources such as trusted
speakers, doctors.”, Caregiver

Respondents recognise
the importance of

reliable sources and _
cross reference to | look out for .gov.sg links as they are trustworthy and

relevant to Singapore.”, Established Family

Local sites and government sites are found
to be credible and trustworthy.

government sources

‘| prioritise local hospital websites like NUH and SGH. A
Singapore government website is more trusted as
compared to any other countries' government websites.”,

+ . .
WUNDERMAN
WUNDERMA Chronic Patient



Overall findings
WHAT THEY THINK ABOUT HEALTHHUB CONTENT

+WUNDERMAN
THOMPSON

HealthHub is not
recognhised as a

resource for health
information

For most, HealthHub is khnown and used
for e-services only. And not many know
there are accessible health information
on HealthHub.

“HealthHub is a website you need to log into to access,
can be a hassle if a user just wants to read an article.”,

Chronic Patient



Areas of Improvement

Recommendations \

Uﬁ » Build up credibility of HealthHub as a

trustworthy health website
 Educate on availability of health content on

HealthHub
 Make it easy for users to find health content on

the website

+WUNDERMAN
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CONTENT TOPICS

[ Common to All Personas ]

Planning for Family

Established Family

* Nutrition and healthy diet

e Health conditions -

symptoms, causes, how to

prevent, cures

» Cost of healthcare for

various illnesses
« Exercise
« COVID-19
* Medications
* Mental health

Exercise-related injuries
Well-being during
maternity

Medication side effects
Procedures

Alternative treatment
Pregnancy diet

Cost of healthcare
Alternative medicine

Chronic Patient

[ Wellness Enthusiasts

Caregivers

Myths & facts about
conditions

Latest treatments
New medications

« Weight loss
 Sexual health

e Alternative medicine

 Disease prevention

+WUNDERMAN
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Hospitalization rate for
ageing population
Active ageing
Dementia help
Financial support

Mental help to caregivers

Alternative medicine
Daycare for aged
individuals

Suddenly llI

Proper footwear
Expert advice
Pain management
Health advisor
Supplements

Implications

[@ « Selector tool
« Content playbook




CONTENT FORMATS

Respondents prefer certain content formats for different topics:

Listicle Diet, healthcare tips, medicine side effects, power foods for mind

Checklist Nutrition & diet, vaccinations, traveling, seasonal health concerns, mental management, preparing for a baby
Quizzes Nutrition & diet, mental illness, health condition assessment, health level, myths & facts

Q&A with Expert Disease symptoms, trending ilinesses, rare illnesses, symptoms & treatments

Interactive Recipes, procedures, support assistance, case study

Infographic Health statistics, disease stages, mental health, medications, procedures, nutrition, government programmes
Video Exercises, complex conditions, correcting procedures, seminar

Article Guides, medical conditions, scientific exploration, expert viewpoints, case study, remedies, medical updates
Other preferred formats Mini games

Implications

[@ « Content template

*WUNDERMAN components
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CHANNELS FOR HEALTH INFORMATION

We asked about preferred channels apart from health websites:

“Social media for "l use TikTok for “l like watching YouTube “‘Community groups via
lifestyle-related content; workouts.” , Wellness videos to help explain telegram/WhatsApp-
for serious topics - still Enthusiast health conditions,, they are topic-focused
go to websites for Planning for Family” and provide solutions,
expert advice.”, Wellness “l go to TikTok for but | take everything
Enthusiast information on with a pinch of salt.”,
alternative medicine.”, Wellness Enthusiast

Established Family

’ —Ir

P/ NN = E]‘ O
J \\ 4 10O[=10

-

“l Google and then based News has been “| prefer physical leaflets Some mentioned they
on the description, | visit mentioned as a health for health information.”, were open to receiving
a websites.”, Chronic information resource Caregiver content via email
Patient across personas.

Implications

\]6  Channel
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Thank you!
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